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What Content Marketing Can Do
for Your Business

Promoting your business online in
today’s short attention span theater
isn’t easy. Even those companies that
currently rank well on search engines
or have a thriving social media
presence still face stiff competition. But simply ranking fairly well
and engaging with your audience on social media is going to cut
it. If you want to stand out from the crowd, an effective content
marketing strategy is a must. Here’s what effective content
marketing can do for you.

Boost Your Facebook Engagement
in 5 Steps!
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Facebook continues to be one of the
most popular and influential social
media platforms in the world with
more than one billion active users. As a
business, you can no longer continue
to leave Facebook out of your online marketing strategy. If you
want to grow your business, you have to have a presence on
Facebook. However, to be successful, and build your Facebook
fan base, you have to be engaged with your audience. Here are
five of the best ways that you can boost Facebook engagement
and increase your fan base.

How to Define Your Brand
Message
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When it comes to establishing a
strong foothold within your industry, it is absolutely necessary to build
a unique and recognized brand that
aligns with a clear and direct brand
message. Your brand message should
clearly and concisely convey to potential customers what you
have to offer, and how committed you are to providing quality
and value. But here’s the thing… “You aren’t the one who defines your brand message – your customers do!” In this article
we’ll show you how to build a brand that provides a clear message that resonates with your audience.

Is Instagram Right your Business?

14

If you’re an inexperienced marketer,
and trying to grow your presence online it’s a virtual certainty that you’re
missing opportunities – and sales
– because of the marketing choices
you’re making… Yikes! Most small and medium-sized business
can’t afford to give sales away. So, with that in mind, let’s talk
about how you can tell if it’s time to outsource your marketing
to an agency.
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What

CONTENT

MARKETING
Can Do for Your Business

Promoting your business online in today’s short
attention span theater isn’t easy. Even those
companies that currently rank well on search
engines or have a thriving social media presence still face stiff competition. But simply ranking fairly well and engaging with your audience
on social media is going to cut it.

If you want to stand out from the crowd, an
effective content marketing strategy is a must.
Developing and executing an effective content
marketing campaign takes a lot of work, but it
will be well worth the long term benefits it can
provide your business.

HIGHER VISIBILITY IN
SEARCH ENGINES

HIGHER DOMAIN
AUTHORITY

Every time you add a new post to your
blog, it’s another page that Google is
going to index. While having more pages doesn’t necessarily correlate to more
search traffic, it does give you the opportunity to rank higher for more search
queries. By targeting long-tail keywords
and topics that your customers search
for, you won’t have any trouble appearing in those searches with your archived
information.

Producing more, higher-quality content
will increase your perceived authority,
expertise, relevance, and trust of your site
and business. When your content gets
more inbound links from external sources, your domain authority rises. A higher
domain authority directly relates to higher search rankings.

INCREASED
CONVERSION POTENTIAL
The primary reason to create content is
to engage, inform, help, and bring value
to your audience. Once you’ve taken care
of this, you can use the remaining space
to pitch what your business has to offer.
When done right, this can lead to a noticeable increase in your conversion rate.

IMPROVED
BRAND RECOGNITION
The people that are reading your content
are building an impression of your business. When visitors are looking for helpful
information to a problem or an immediate need they have, and they find what

they are searching for on your website –
This builds trust and credibility, and you can
quickly become an authority with your audience.

DECREASED
MARKETING COSTS
The only thing that content marketing will
cost you is time (and effort) but it can provide a pretty darn good ROI. Effective content marketing isn’t a race. But you’ll get
there. The sooner you start investing your
time in a solid content marketing campaign, the sooner you’ll begin to see results.

BOOST YOUR

facebook

Engagement in 5 Steps!
Facebook continues to be one of the most
popular and influential social media platforms in the world with more than one billion active users. As a business, you can no
longer continue to leave Facebook out of
your online marketing strategy.
If you want to grow your business, you have
to have a presence on Facebook. However,
to be successful, and build your Facebook
fan base, you have to be engaged with your
audience. Here are five of the best ways
that you can boost Facebook engagement
and increase your fan base.

___________________
Ask Questions
A great way to spark dialogue with your au- type questions that you can ask to get your
dience is to ask them questions. It’s by far one fans to engage with you are endless. The key
of the easiest ways to boost audience en- is to just get the conversation started.
gagement on your Facebook fan page. The

Include Call to Actions
Unfortunately, from a marketing standpoint
using clear CTA’s is something a lot of small
businesses simply overlook.

drive your audience to respond the way you
want.

Want your audience to click here, call now,
Placing a call to action on your website pag- or schedule a consultation? Then tell them
es and social media platforms sends psycho- to do so. People tend to respond more often
logical nudges that are proven to help you when they are told what to respond to.

Get the Timing Right
This may be obvious, but
when it comes to posting to
your Facebook page, timing
is crucial. Facebook’s organic
reach is already pretty low so
the last thing that you want
to do is post when everyone

is working or sleeping.

times that your audience is
most likely to check for upNumerous studies have dates. Scheduling your posts
proven that the best times ahead of time is an easy way
to engage with your au- to keep your audience endience is to post at 9 am, 1 gaged, even when you’re not
pm, and 3 pm. These are the online.

Utilize Facebook Ads
Due to Facebook’s newest algorithm, only audience, you can promote it through page
a small fraction of your audience will get to post story ads, which will help your posts
see the wall posts on your Facebook page. If reach more people.
you want to boost the engagement of your

Posting Frequency
The frequency that you post
has been shown to have a
significant effect on Facebook engagement. According to recent studies, businesses that post one or two
times per day have 40 per-

cent higher engagement rate ing audience engagement.
than those who post more But generally speaking these
than three times per day.
tips are a great place to start
if you want to increase your
What works for some busi- engagement with your audinesses may not work for oth- ence, and generate more tarers when it comes to boost- geted traffic to your business.

HOW TO DEFINE YOUR

BRAND MESSAGE
When it comes to establishing a strong foothold within
your industry, it is absolutely necessary to build a unique
and recognized brand that aligns with a clear and direct
brand message.
Your brand message should clearly and concisely convey to potential customers what you have to offer, and
how committed you are to providing quality and value.

But here’s the thing…

“You aren’t the one who
defines your brand message
– your customers do!”

It’s your job to lay the groundwork for what you want people to know about your business and then supporting that
identity by demonstrating your expertise and capability to
deliver what you promise.
However, your customers will be the ones who decide what your
overall brand image is based on their interactions with your business.

A well-defined, strategic brand message can
build instant credibility in your industry, while
helping you gain authority in your market and
shape how customers perceive your business.
It’s quite often the key difference between a
well-structured online presence, and a faltering
business that is struggling to connect with its
audience.

To do this, you need to gather as much intel
on your market as possible, which you can do
easily just by looking at the competition.

So, how can you build a recognized brand that
provides a clear message that resonates with
your market?

Take things to social media and begin by evaluating social signals – which are clear indicators
as to what is currently in demand, popular and
selling well. The higher level of interaction, the
more advertising dollars spent, and the more
engagement; the better.

Start by thinking about your target audience
and what is most important to them. Once
you’ve evaluated your audience, you will be
able to position yourself so that you are directly
addressing their most burning questions, concerns and needs.

What are other business owners and product
developers offering your audience? What kind
of products and services are they successfully
selling?

Knowing how to develop a strategic brand
message begins by recognizing what is already
successful and improving on it within your
own business.
You want to become the go-to person in your
niche market, the obvious choice when customers are considering who to turn to when
making their purchasing decisions.
When you work towards building an unwavering presence in your market, starting with a
strong foundation of trust, you’ll eliminate the
initial barriers standing in the way of you con-

necting with your target audience.
To do that, you need to learn as much about
them (your customers) as possible so that you
can build a brand around what is most likely to
capture their attention.
You’ll also be able to lower the barrier of resistance and leave a lasting impression on them.
When you do that, they’ll come back to you
time and time again.
And how do you do begin? It starts with what
is called a U.S.P.

USP stands for unique selling proposition (or unique selling point), and it is critical that you establish
what yours will be right from the start.

WHAT U.S.P REALLY MEANS
Contrary to popular belief, a USP has nothing to do with logos, slogans
or graphic design.
Sure, those are components of your overall brand that help people
identify your products and recognize you, however, a USP is far more
important than that when it comes to building your customer base,
and breaking through the barriers of resistance that most businesses
experience when they first appear in their market.
A USP is what tells your potential customers how
you are different from the competition. It helps
to align your goals with your customer’s. Your
USP tells them that you can be trusted, that
you have their best interests at heart, and
that you fulfill all promises. And most
importantly, a USP ensures you aren’t
a faceless brand.
This would include key factors
that differentiate a product or
service from its competition,
such as the lowest price, an
extended, no-risk guarantee,
a unique or exclusive product
or offer not found anywhere
else, or the first-ever product
of its kind.

Your USP should also demonstrate your dedication to satisfying customers, and provide reassurance that you stand by your products, and
that there is no risk to your customer when doing business with you.
To start, think about what your product or service has that the competition doesn’t.
Consider ways you can highlight those differ-

ences and emphasize the benefits. Paint a clear
picture as to why a prospect is making a wiser,
sound decision to purchase your product instead of someone else’s.
Your USP is the driving force behind clearly illustrating value and giving potential customers
a reason to purchase from you rather than the
competition. That’s its one and only job.

Creating a unique brand that stands out in your industry and communicates to customers that you have something better to offer than your competitors can be an up hill climb
at times, and nobody said it would be easy.
The key is to focus on defining how your brand is different than others and why customers should choose you over the competition and then going the extra mile for them.

I

t’s easy to share images of entrées you
serve in your restaurant. And who is really
going to complain about your new fall fashion line for your boutique clothing store?
And if your business sells items like handmade crafts, you have definitely got and
“in” on Instagram. But, does this mean that
every business should consider using Instagram as part of their marketing strategy?

Is

Right your Business?

It IS possible for just about any business to use Instagram. But, some businesses may need to
be more strategic than others in their approach.
For instance, you don’t want to post images of actuarial tables when you sell insurance. Yes,
it’s an integral part of the insurance business, but it’s not going to inspire many people to
share your content…

...And you may end up with unfollows if you take this approach.

If your business doesn’t translate well on
Instagram, you may have to think of alternative methods to get your message out.
For example, that same insurance agency
could use images of disaster aftermaths
and their company disaster relief team
helping the people who were affected.

you have post worthy content to share.
The more you get your followers involved,
the easier it will be to get people to share.
Also, the higher the influence of the people
sharing, the greater the reach.

This is not to say you should just simply foThen ask your followers to comment about cus on influencers, but, they can definitely
their own experiences & encourage them expedite the growth of your following.
to share their own images.
Instagram is a new medium for small busiThis is just one example of the many nesses but that is changing, and there
ways you can engage with your audience hasn’t been a better time to “get in” when
through Instagram, even if you don’t think it’s good.

Do a little competitor research and find
other insurance companies on Instagram
(or whatever your business happens to
be) and pay attention to the type of engagement that is happening. If It works for
them, there is a good chance something
similar can work for you.

for you. Keep in mind REFERRAL business
is the BEST business. And both businesses benefit by tapping into a fresh customer
base.

It’s important to not lose sight of the fact
that Instagram is a social platform. Be less
willing to sell and more willing to reach out
Another option is to consider partner- and help others. Be involved in a meaninging with other businesses that are com- ful way.
plimentary to yours. Connect with these
businesses and brainstorm some mutually Find ways to give valuable content that
beneficial promotional ideas.
makes it easy for followers to share it and
you might find Instagram to be a great platOne idea is to offer special discounts for form for your business… No matter what
your partner’s business through your In- business that happens to be.
stagram and your partner does the same

Want a more “hands off” option to reach more customers on
the fastest growing social media network on the web?
Connect with us today to learn more about our instagram
marketing options for your business today!

Do your current marketing
results feel like this?

You put in lot of effort but not really getting anywhere?
Are you ready to stop spinning your wheels?

WE’VE BEEN THERE AND WANT TO HELP!
We Off affordable solutions that generate results – guaranteed.
Connect with us to reserve your complimentary marketing strategy session. During this
session you’ll get an honest appraisal of your current standings, what you’re doing right,
what you’re doing wrong and most importantly how to reach your goals online – no
strings attached!

Due to the nature of this offer, these strategy sessions do fill up fast.

SO PLEASE CALL OR CLICK TODAY!
Visit us online today: www.freshtrenddigital.co.za | contact: info@cwd.co.za

